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Mtudpypebka 10. P. Poab i 3navenns SMM y nomyasipuzamii
Mepe:xkeBHX Media: Maricrepcbka po0ora. — BiHHMIbKHII Jep:KaBHUM
neaaroriyHui yHisepcuret imeni Muxaiisa Kouoonncsxoro, 2019.

Y pobGoTi I0CHIIKEHO MOMyJspU3aIlilo 1HTEPHET-MeIia 3a JOTOMOTOO
3aco0iB  Social Media Marketing; mnpoanamizoBaHo crenudiky MpPOCyBaHHS
BIJIOMHX YKpPaiHCBKHX 1 3aKOpJoHHUX MepekeBux 3MI. Jlns mocmimxeHHs Oyio
O0paHO aKayHTH B COILIAJbHUX MEpEKax IHTEPHET-BEpCid APYKOBAHUX BUIAHB
«d3epkamo TwkHs», «The New York Timesy, indopmamiiinux areHmii
«YKPIH®OPM», «Associated Pressy Ta BiacHe iHTepHET-BHIaHb «IPress.uay,
«HuffPosty. OrmineHO 3HauYeHHS COLIATBHUX MeEpeX I MOMyJIsIpu3alii
MIIMPUEMHMITBKOL TISUTBHOCTI. JleTalbHO PO3rIssHYTO €(peKTHUBHI peKoMeHAaIlli Ta
etantu SMM-nipocyBaHHsL.

KiarwouoBi ciaoBa: mepexeBi memia, SMM, akayHT, comiagbHI Mepexi,

nomyJsipu3aiiisi, oiiiitHa CTOpiHKa, MapKETHHT.



SUMMARY

Shtyfurska Y. R. The role and importance of SMM in promoting
network media: master thesis — Vinnytsia State Pedagogical University named
after Mikhail Kotsiubynsky, 2019.

Investigated the popularization of Internet media using Social Media
Marketing tools; the specificity of promotion of well-known Ukrainian and foreign
network media is analyzed. Accounts were selected for the study on the social
networks of the Internet versions of the print media «Dzerkalo tyzhnyay, "The
New York Times", news agencies "UKRINFORM", "Associated Press" and the
actual Internet publications "IPress.ua”, "HuffPost". The importance of social
networks for the promotion of business activity was evaluated. Effective
recommendations and stages of SMM promotion are discussed in detail.
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