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AHOTAIIA

Kupuiaenko M.M. HosiTHi TeHaeHuii po3BUTKY HU(pPOBHX Melia B
VYkpaidi. Cnemiaabnicts 061 KypuHajictuka, BiHHMUbKHII Jep:kaBHM
negaroriyHuu yHisepcurer iMmeni Muxaitia Kourodounncskoro, Binnuus, 2024.

Y  po0GoTi 3AIMCHEHO CHUCTEMAaTH3allll0 TEOPETHUYHUX, MPAKTUUYHUX
0COOJIMBOCTEM PO3BUTKY Ta MUIAXIB ONTUMI3ZAIT U(POBUX Meaia B YKpaiHi.

BuokpemieHo TeopeTHdHi acmeKTH PO3BUTKY IUGPPOBUX Mefia, IO a0
3MOTY BCTQHOBUTH KIJIIOYOBI OCOOJMBOCTI CTAHOBJIEHHS JAHOTO (DEHOMEHY.
BusHnaueHo mnepesnik CyTHICHMX O3HAaK MOHATTS IudpoBi meaia Ta po3poOIJIeHO
yHI(QIKOBAaHUM MiAX1J [0 TPAKTYBaHHS CYTHOCTI 3a3HA4Y€HOro (PEHOMEHY.
[TpencraBieno Buau LUGPOBUX Meaia 3 OTJIsAY Ha 00’€KTHY O3HaKy. BuaineHo
MEeBHUN MacuUB KOMIIOHEHTIB, 3a JOIMOMOIOI0 SIKMX IU(pPOBi3allis 3MiHWIA Meia,
30KkpeMa, OOyMoBWJIa MOSBY HOBHX (IIM(PpPOBUX) Mefia, a caMe: CTBOPEHHS
KOHTEHTY;, PO3MOBCIOJKCHHS; MOJIENIl CIOXKUBAHHA;, O13HEC-MOJIEN; 3arajbHUM
JIOCB1J] KOPUCTYBAUIB.

[IpoBeneHO OIIIHKY TEHACHIM Ta CTaHy PO3BUTKY IU(pPOBUX Mefia B
VYkpaini, cepea SKux: 30UIbIICHHS OXOIUJICHHS ayAuTOpii HUGPOBUX Meia Ml 1€
30BHIIIHIX Tady3eBUX (TEXHOJOTIYHUX) UYMHHHUKIB CTAaHOBJICHHS IU(pOBI3aIlii;
CKOpOYEHHSI ayauTopii Tpaaumiaux Memia (3MI) Ha KOPUCTh POCTY ayauTOpiid
uuppoBUx  Menia; TpaHchopMmallii piBHS MepeBar COLIJIbHUX  MEPEX,
BUKOPHCTOBYBaHMX HACEJICHHAM [UIsl OTPUMAaHHS HOBUH B YKpaiHi; 3pOCTaHHS
pIBHS OXOIUIEHHS LM(PPOBHUMH MeJlla KaTeropid HaceleHHs, fKl paHime Oyiu
NpUOIYHUKAMU TPATULIAHUX Meia.

3MiiICHEHO OIIHKY CTaHy Ta MOPIBHSHHA MU(PPOBUX Ta TPAAUIIINHUX Meaia B
Vkpaini. Cepell OCHOBHUX MOPIBHSJIBHUX OLIHOYHUX HAIMpPSIMKIB BUCTYMAIOTh,
30KpeMa: MPIOPUTETHICTh BUKOPUCTAHHS ayAUTOPIEIO TUITY Meia 1010 OTPUMAaHHS
HOBUH; MPUCTPOT, 5IKI 3aCTOCOBYIOTHCS JIJIl BAKOPUCTAHHS MPOJYKIIi Meia pUHKY
3aJIEKHO BiJI HOT0 TUMIB (TPaauIIMHOTO Ta IU(POBOTO).

CdopmynbOoBaHO OCHOBHI HAmMpSMKH YIAOCKOHAJICHHS PO3BUTKY LHU(PPOBUX

MeJia B YKpaiHi, cepell SKuX: MiBUILCHHS JOCTOBIPHOCTI, MPaBAMBOCTI HOBHH, SIK1
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MIPOCYBAIOTHCST 4depe3 IUGPOBI Menia;, BUKOPUCTAHHS 1HHOBAIIMHMUX MIAXOMIB
CTOCOBHO >KYpPHAIIICTChKOi POOOTH, sika O CIpHsiia 3aIy4eHHIO BEJIMKOI ayAuTopii
HE CIOTBOPIOIOYM ETUYHHUX HOPM; JEKIapyBaHHS YYaCHUKaMU MeJia PHHKY
nopymieHb 3 OOKy KOHKYPEHTIB, sIKe 3a0e3MeuuTh BUPILICHHS MpodiieMu
HEHAJIS)KHOTO PETYJIIOBaHHS HEJOIMYIICHHsS HeNnpaBauBoi iHGopMmallii y HOBUHHUN
Meia-TpoCTip, sIKa MOB’s3aHa K 13 AISIMH HUPPOBUX MeJlia, TaK 1 3 HEJOCTATHHOIO
y4acTI0 JepKaBH Yy 3axXHCTI CYCIUIbCTBA Bix Je3iHGopMaIlii; pPO3BUTOK

IHTEPaKTHUBHOI B3a€MO/IIi Ha PiBHI Cy0’ €KTIB IU(POBUX MeJlia Ta ayIUTOPIi.

KurouoBi ciioBa: 1udpoBi Menia, puHKOBE CEpEOBHINE, TPAIUIIIIHI MeTia,
nesiHdopMallisi, HOBHUHHU, I1HTEPAKTUBHA B3a€MOJiA, IUMPOBI 1HCTPYMEHTH,

uudposizaiis.

Kyrylenko M.M. The latest trends of development of digital media in
Ukraine. Speciality 061 Jornalism, Vinnytsia Mykhailo Kotsiubynskyi State
Pedagogical University, Vinnytsia, 2024.

The work systematizes the theoretical and practical features of development
and optimization of digital media in Ukraine.

The theoretical aspects of the development of digital media have been singled
out, which made it possible to establish the key features of the formation of this
phenomenon. The list of essential features of the concept of digital media is
determined and a unified approach to the interpretation of the essence of the
phenomenon is developed. The types of digital media are presented in view of the
object feature. A certain array of components is highlighted, with the help of which
digitization changed the media, in particular, caused the emergence of new (digital)
media, namely: content creation; dissemination; consumption patterns; business
models; overall user experience.

An assessment of the trends and state of development of digital media in
Ukraine was carried out, including: an increase in the reach of the audience of digital

media under the influence of external industry (technological) factors of the
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formation of digitalization; reduction of the audience of traditional media (media) in
favor of the growth of audiences of digital media; transformation of the level of
preferences of social networks used by the population to receive news in Ukraing;
increasing the level of coverage by digital media of categories of the population that
used to be supporters of traditional media.

An assessment of the state and comparison of digital and traditional media in
Ukraine was carried out. Among the main comparative evaluation directions are, in
particular: the priority of the audience's use of the type of media for receiving news;
devices that are used to use the products of the media market depending on its types
(traditional and digital).

The main directions for improving the development of digital media in
Ukraine have been formulated, including: increasing the credibility and veracity of
news that is promoted through digital media; the use of innovative approaches to
journalistic work that would contribute to attracting a large audience without
distorting ethical norms; declaration by media market participants of violations by
competitors, which will provide a solution to the problem of improper regulation of
preventing false information from entering the news media space, which is related
both to the actions of digital media and to the insufficient participation of the state
in protecting society from disinformation; the development of interactive interaction
at the level of digital media subjects and the audience.

Keywords: digital media, market environment, traditional media,
misinformation, news, interactive interaction, digital tools, digitalization.

11 drowing, tabl. 3. Bibliography: 50 items.
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BCTYII

AKTyasnbHicTh TeMH. [losiBa [HTepHETY BIUIMHYJIA HAa PEBOJIOLIIO B cdepi
MapKETUHIOBUX KOMYHIKalliid, OpraHi3alito TeXHOJIOT1i 32 OCHOBHUMHU c(epamu, B
TOMY YHCJI Y )KYPHATICTHUIl. MapKeTOJOTH 3MOTIJIH TICHIIIE B3aEMOJIISITH 31 CBOIMU
KJIIEHTaMU, B TOW Yac SK KIIEHTH 3a0e3MedyBaid BIATYKH, TUIMIIACS JTOCBIJIOM,
MOYaJIH BUKOPUCTOBYBATH MPOIYKIIiIO (TIOCIYTH), SIKa MPOCYBAEThHCS y LIU(PpoBOMY
npocTopi. [HTepHET 3MIHUB CITOCOOM CITUIKYBAaHHS KOMIIaHIM 31 CBOIMH KJIIEHTaMU
JI0 TaKoro piBHS, SKOTO HIXTO paHillle He odvikyBaB. Po3BUTOK iH(popMaIliiiHo-
koMyHikamiitHux TexHosorid (IKT) cyTTeBo 3MIHMB CydacHE CYCIUIBCTBO Ta
BIUTMHYB Ha HOTO CTIMKICTb.

Hanpuxknaza: comianpHl Me/ia JomoMaraloTh KaapoBUM CiIy»K0aM Mii0upaTu
HaWOLIBII ONTUMAIBHUX KaHJIWJATIB OIIHIOIOUM iX HudpoBHi ciif (KOMEHTapi,
CIIy’KOOB1 JIOCATHEHHS, JOraHu al0o iX BIJCYTHICTb, BIATYKH KJIIEHTIB TOILO);
1udpoBa rpaMOTHICTH JOMOMArae JiTsSM Pi3HOTO BIKY Kpallle BUUTHUCS, OCKUIBKU Y
HUX € MOXJIMBICTh OTPUMATH PO3’SICHEHHS Ha Ti a00 1HII MUTAaHHS 3a PI3HUMHU
npeameramu; nepexigy 3MI y mudpoBy ¢opMy 3abe3nmedmsio MOMXKIMBICTH iX
GyHKIIOHYBaHHA B YMOBaX BHUKJIMKIB, SIKI HETaTUBHO BIUIMBAIOTH HA PO3BUTOK
Tpaauuiitnux 3MI. V Toii yac sk uudposi Meaia TOYMHAIOTH ONAHOBYBAaTH PUHOK
Meia, IXHI TPaAUIiiHI aHAJIOTH BTPA4YarOTh NOMYJISPHICTb.

Opnak 1XHE momepeaHe JOMIHYBaHHS BCe LIe 30epiraeTbes Ta Ma€e CUIbHUM
BILJIMB Ha J€SIKI TPyIH KJI1€HTIB. TakuM YuHOM, 3aco0U MacoBO1 iHpopMallii BCe 111e
MOXXYTh CHiBiCHYBaTH 3 mudposumu 3MI, mob6 modpe iHTerpyBaT MapKeTUHTOBI
KOMyHiKamii. PUHOK Mefia Mocigae BaXKJIMBE MICIIE y PO3BUTKY CY4YaCHOTO
CyCIUJIbCTBa, HOTO TpaHcdopmallli B 01K (yHKIIOHYBaHHA B yMOBaxX IU(POBOro
cepenoBUIlla OOYMOBJIEHI PI3HUMHU TEHACHIIISIMHU, IMepe0adaloTh 3aCTOCYBAaHHS
MEeBHUX MiAXO/IB Ta HOBITHIX TEXHOJIOT1H, sIKi MOTPEOYIOTh TOCIIKEHHS.

MeTow [OCTIIKEHHSI € CUCTEeMaru3allii TEOPEeTHUYHUX, MPAKTUYHUX
0COOJMBOCTEH PO3BUTKY Ta ILISAXIB oNTUMI3alii 1upoBuX Mezia B YKpaiHi.

B HiH}IX JOCATHCHHSA BKa3aHO1 METH BCTAHOBJICHO HHU3KY 3aBAaHb, 30KpEMa.



1) BU3HAYUTH TEOPETUYHI ACTIEKTH PO3BUTKY LHU(PPOBUX MeTia;

2) 3MIACHUTH OIIIHKY TEHJCHIIIH Ta CTaHy PO3BUTKY IM(PpoBHX Mendia B
VYkpaini;

3) mpoBecTH MOPIBHSAHHS UPPOBUX Ta TPATUIINHUX Meia B YKpaiHi;

4) BUCBITIUTH MPoOJIeMU PO3BUTKY HU(PPOBUX Mefia B YKpaiHi;

5) npoanainizyBatu 3apyO1KHHUI TOCBIA PO3BUTKY LIUPPOBUX METia;

6) copmynrOBaTH OCHOBHI HAIPSIMKH YAOCKOHAJIEHHS PO3BUTKY HU(PPOBUX
MeJia B YKpaiHi.

00’exkTOM J0CJTIIKEHHS € HOBITHI TEHJEHIi PO3BUTKY IU(POBUX MeJlla B
VYkpaini.

IIpeaMeTom HocaigKeHHS € MUISTXU ONTHUMI3aIlli pO3BUTKY IU(DPOBUX Media
B YKpaiHi.

Metoau pociaimkenHs.  JlocnipkeHHs — nepen0dadae  BUKOPHCTaHHS
BCTAHOBJICHOTO METOAMYHOTO 3abe3meueHHs. MeToa CHUCTEeMHOTO MiAXOAy
3aCTOCOBYETHCS JUIsl BCTAHOBJICHHS HAYKOBUX IMIJIXOJIIB, TIOB’SI3aHUX 13 TEBHOIO
JOCIIKYBaHOIO TpolOsieMatukoro. Merton yHiikaiii BUKOPUCTaHO B IIUIAX
y3arajJbHEHHS! TO3UIllIl HAYKOBIIIB CTOCOBHO OIIIHIOBAHWX TEOPETUYHUX MHUTaHb
po3BUTKY nudppoBux wmemia. Cepea METOMIB JOCHIIKEHHS, HEOOXITHUX IS
NPOBEICHHS aHali3y CTaHy OUGPOBUX Meaila B YKpaiHi, BHOKPEMJICHO:
CTATUCTUYHHWMA aHami3 (BU3HAYEHHS YHMCEIbHUX IIOKAa3HHUKIB PO3BUTKY PHUHKY
mudpoBUX Merdia B YKpaiHi); MOPIBHSJIBHUN MeTOA (31MCHEHHS CITiBCTABICHHS
CTAaHOBJICHHSI PO3BUTKY CYO’€KTIB 3a3HAUYEHOIO0 PHUHKOBOTO CEPEIOBUIIA);
aHAMTHYHUNA MeTona (OIiHKAa CTaHy pO3BUTKY HHGPPOBHX Media B YKpaidi 3a
JIOTIOMOTOI0 OLIIHIOBaHHS JaHUX 1X BEO-CTOPIHOK, BIATYKIB ayAMTOPIi, MyOJIdHUX
oci0 mpo iX JIANbHICTh Ha BEO-CTOpiHKAX, y Tpaauuidaux 3MI); koHTeHT-aHami3
(301p Ta omiHIOBaHHS 1HPOPMAIIHHOTO KOHTEHTY CTOCOBHO XapaKTEPUCTHUK, OI[IHKH
nepeBar Ta HeJOJIKIB AOCHIDKYBaHUX HUPpoBUX Meaia B YkpaiHi). [IporHo3nuit
METO/1 BUKOPUCTAHO JJI BA3HAYEHHS MEPCIEKTUBHUX LMUISIXIB PO3BUTKY HU(PPOBUX

Mesia B YKpaiHi.
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Jlxepesa gocaimkeHHs. TeopeTUko-TIpakTHUHI 3aCal PO3BUTKY LHU(PPOBUX
MeJlia TOCTIHKYBaIM YKPaiHChKI Ta 3apyO1’KHI aBTOpH. [TuTaHHS CYyTHOCT1 MOHATTS
uppoBUX Meia T0CT1HKYBaJIH: 1. Apumnceka [27], I1. JleBincon [31], I1. Bennec
[45], A. Boiin [15], A. Kamnan, M. Xenneiin [29], M. Illenyra-Pomanceka [43], M.
[nynap [44], M. Takoc [19], JI. Manosiu [33], M. Jlakomuii [30], K. BoiiTamrauk
[46], . MakKeiin [34], Ix. JoOpomnosiu [21], K. Kamimesceka [28], b. Bpaymi
[16], JI. Yao-Yen [18], ®. Omic [36], Ix. Caxy [41]. [IpoGnemu pO3BHTKY
b poBHUX Media po3risHyTo B podoTax: O. Crenpmaxosoi [9], C. Ilamenko [11],
X. I'yo [23]. Ilutanns knacudikamii BuAIB HUGPOBHX Meia PO3TISTHYTO B
nocmipkeHnsax: Jk. beritmen [13], M. I'yinGept [22], b. Itpe-Apne [49]. B
nocmimpkernsax X. KO [50], X. IIIi [42], X. Ben Ta cniBaBTOpiB [47] pO3IISHYTO
BiuuB IKT Ha craHoBIeHHS IU(PpOBHUX Meia.

HaykoBa HOBH3HA JOCHII:KEHHS TOJSTa€ y PO3BUTKY OCOOIMBOCTEH Ta
IUIAXIB CTAHOBJIEHHS HU(PPOBUX Meaia B YKpaiHi.

TeoperuuHe Ta NpakTUYHE 3HAYEHHS O/lep:KaHMX pe3yJbTaTiB. HaykoBa
I[IHHICTh MPEJCTABICHOTO JOCTIIPKEHHS TTOB’s13aHa 13 TUM, 1[0 MOTO pe3ybTaTH Ta
BUCHOBKH  MOXYTh  CIPHUATH  PO3BUTKY  TEOPETHYHOTO  3a0e3MeycHHS
KaTeropiaJibHOro amapary Tta kiacudikamii ix BumaiB. [IpakTuuHe 3HaYEHHS
HaBEJCHUX pe3yJbTaTiB OOYMOBJICHA MOJKJIMBICTIO BUKOPUCTAHHS TOJIOKEHb
CTOCOBHO ONTHUMI3allli y HOKpAIlleHHI CTAaHOBJIEHHS HU(POBUX Menia B YKpaiHi.

Kupunenko M.M. HoBiTHi TeHaeHI1li po3BUTKY U(PpoBUX Meia B YKpaiHi.
KypHanictuka i MUCTENTBO CJI0Ba: 30ipka HaykKoBUX ctatei / roi. penaktop T.0O.
[lenkano; BiHHUWIBKUIN Jep>KaBHUM MeNaroriyHUN yHIBEPCUTET iMeHI Mwuxaiina
Komrobuncekoro. But. 16. Binauns: TOB «Mepkbiopi-Tloaimsay, 2024, C. 106-
111.

Crpykrypa kBajigikauiiiHoi podoru. Jlorika AOCHIIKEHHS Jajia 3MOTY
BU3HAYHUTH CTPYKTYPY pOOOTH, KA CKIIAJIAETHCS 13: BCTYILY, TPHOX PO3LIIB (II€CTH
M1PO3UTIB), BUCHOBKIB. 3araabHuil o0cAT poOoT MicTUTh 82 cTopiHOK. Criucok
JoKepen 1 jitepatypu Bkitodae 50 HaliMeHyBaHb, y TOMY 4YHCIl 39 1HO3eMHHX

JUKEpedL.
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