6) HOBa poJb BHUKJIaAaya. BiH € KOHCYJBTAaHTOM 1 KOOPJIMHATOPOM
HaBYaJILHOTO MPOIIECY;

7) HOBa poisib cTyaeHTa. CTyJIEHT CTa€ «aBTOHOMHUM) , CaM BHU3HA4ae 3acolu
HaBUaHHsS, Yac Ta MiCIle BHUBYEHHS HAaBYAJIBHOTO MaTepiany, KOHCYJbTalli 3
BUKJIagauem [1].

Xoya JuCTaHIIifHE HaBYaHHS Ma€ TiepeBard IMepen IHIUMH  (popMamu
opraHizailii HaB4aJIbHOTO MPOLIECY 010 peati3allii IHTePaKTUBHOTO HABYAHHS, CJIiJT
3ayBa)XKUTH, 1110 BOHO OJIHOYACHO Ma€ MEBHI crnenudiyHi BUMOTH SK 0 BHKJIajaya,
TaK 1 JI0 CTYJ€HTa, OCKUIbKH 30UIbIIyE TPYAOBi 3aTpaTu 000X. Ciij 3a3HAYUTH, 110
TUTBKY 3aBJSIKA TMOEIHAHHIO TEJAAroriyHUX 3HaHb 1 CyYaCHMX TEXHOJIOTIA MOXHa

peanizyBaT yCHiIIHUN Kypc AUCTAHIIMHOTO HaBYaHHS 1HO3€MHOI MOBH.
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COMMUNICATIVE TASKS OF TALK SHOW PARTICIPANTS

Talk Show is an integral part of the television landscape of most countries in
the world. The formation and genre specificity of this television phenomenon have
been actively studied by B. Timberg, N. Vakurova, L. Moskovkin, O. Larina,
S. Kuntse; the peculiarities of communication have been studied by D. Derkach, M.
Domans’ka, E. Mohylevs’ka, H. Yatsiuk, O. Hros, F. Hog, T. Hrote; the importance
of Talk Show for the society has been studied by M. Nedopytans’kyi, V. Kulyk, U.
Mihlen, M. Vahner, S. Kettinh, K. Svenson.
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The main participants of the Talk Show are the TV presenter, the audience and
the studio guests. They are the addressees in the communicative acts that take place
in the studio and discuss a particular topic, exchanging cues (messages) and using a
specific language [3, p. 31].

The role of the leader is at the same time the role of the coordinator, who
constantly connects the characters and the viewers [1]. According to O. Larina, there
are two types of TV presenters: the interviewer and the moderator. The interviewer
not only asks questions, he also directs the flow of thoughts, outlines the problem,
thinks through possible conclusions, comments on what is happening in the studio,
expresses his point of view. The moderator also asks questions, defines the subject of
the conversation, but unlike the first type of the presenter doesn’t express his own
opinion. Besides, the moderator monitors the fair distribution of time that participants
spend expressing and discussing their thoughts [2]. M. Domans’ka singles out three
masks of the presenter: the showman, the intellectual and the sympathizer [1].

Unlike other talk show participants, the presenter has a number of
responsibilities/tasks: he/she begins and finishes the discussion; directs the
conversation and monitors compliance with the topic of the discussion; gives
participants a word and corrects their response, thus setting important highlights in
terms of content; controls the time, the topic, the target framework and the order of
the discussion; ensures fair competition of the opinions of the representatives of
different views on the subject of the discussion; interferes with the conversation if the
guest deviates from the topic or goes into details [4, p. 54-55].

The relevant audience is an integral component of the talk show, as each
statement is addressed: 1) to the direct interlocutor; 2) to the studio audience and to
the television audience. The studio viewers create the atmosphere of publicity and
help emotionally navigate the discussion situation. Although the viewers are usually
not involved in the discussion, they can influence (verbally and non-verbally) the
conduct of the presenter and the guests [5]. U. Mihlen differentiates spontaneous and
framed audience participation at the verbal level. The spontaneous audience
participation includes exclamations and speeches: various questions and comments.
To the non-verbal reactions belong laughter, applause and whistle. They allow the
presenter and the guests to respond to what has been said and kindle competition
among the participants in the discussion for the commitment of the audience. Thus
the public reaction becomes the so-called real «mood barometer» [6]. Unlike studio
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audiences, viewers have little influence on the flow of talk shows, but there are ways
to communicate such as viewing a letter, a call to an editorial, live chat questions,
viewer comments on show forums and so on.

To the third component belong the guests of the programme. They are the main
participants in the whole «performance», because only interesting and extraordinary
people can guarantee the success of the talk show. Guests can be both «star people»
and ordinary people. However, mostly ordinary people are preferred, the so-called
«heroes of the street» with their own life story, that could entertain or even shock the
public [7, p. 70]. The Talk Shows, dedicated to discussing a specific issue, include
people who are directly related to the topic of the conversation or who are real
experts in this particular question [5]. The guest image in the show is also very
important and it is created predominantly by the presenter. U. Mihlen singles out
three strategies of introducing the guest: the strategy of defense, the strategy of
provocation and the strategy of disqualification. U. Mihlen notes that these strategies
vary from issue to issue,however, the security strategy is usually the most common.

The universal talk show components include the presenter, the guest, the view
audience and the television audience. The coordinator plays the role of the facilitator,
as it depends on the dramaturgy of the show, the psychological atmosphere and
control over the emotions of the audience. The tasks of the guests include presenting
their own story, an objective assessment of the problem or a professional
recommendation. The audience mostly performs a passive function and responds to
the show through verbal and non-verbal means. The following distribution of
communicative roles in the talk show situation determines the formal interactive
dominance of the presenter and the relative subordination of the program guests.
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Bixmopia Mamkiecvka (m. Binnuys)

TPAHCO®OPMAINIIA MOTUBY “KYPTYA3HOI'O KOXAHHA”
B JIITEPATYPI 1OBU CEPEJHBOBIYYSA TA BIIPOIKEHH

B mnepiog pannsoro CepeanwboBiuus B IliBnenniit ®dpaniii 3apoxyeTbes
HOBUM POMAHTUYHUU HANpsM, SKUHA IIBUIKO NOIIUPIOETHCA Ta 3HAXOAUTH CBOE
3aCTOCYBaHHS 1 B KOpOJiBChkOMY JnBopi AHriii. CTBopeHuit Tpybamypamu Ta
MOMYJSPU30BaHUN 3a JIOMOMOTOI0 TBOPIB iXHBOTO MHCTEITBA, BIH HOCHUTH HA3BY
nuuapcebke KoxaHHs. Kojaeke TMiapchbkoro KoxanHs OyB BUIIYKaHUHM Ta OJHAKOBUH y
KOXHIN KpaiHi: MpeKpacHy Ta 3a3BUYail HEJAOCSIKHY 3HATHY JaMy OOTOTBOPHUB
OJIaropoIHMM, TaJaHTHUM Ta BiABaXHUW nunap. OIHUM 13 TEPIIMX Ta €TATOHHUX
oOpa3iB mpekpacHOi aamMu € o0pa3 JpYyXKUHU JIETEHAAPHOTO KOpois ApTypa
I'sineBpu. Ii 06upae cBOEIO MaMOIO cepis nuuap Kpyrinoro crony Jlannenor. Yomoik
3MIACHIOE 3apajivl Hel MOJIBUTH, HE 3BEPTAIOYH YBaru Ha IHIUX JKIHOK, B TOMY YHUCII 1
Moprany, sfka TakoXX BIAYalAyIIHO MparHe Horo yBaru. Bin oOepirae cBorO
KOpOJIEBY HAaBITh 3a BIJICYTHOCTI KOpPOJIS Ta 3aBXKJIW TOTOBUM 3 MEUEM B pyKax
3axyIaT il 4ecTh Ta J00py ciaBy. ['imHOiI yBaru € moBemiHka ApTrypa, ApyKUHa

KOTPOTO YIOCTOIOEThCA TaKOi yBaru BiJl IHIIOrNO YOJOBIKA: MOBHA JOBIpa Ta
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